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    ABSTRACT
 The Bottom of the Pyramid (BOP) has become a dominant discourse among the business intellectuals. It created the Cognizant of the irresistible consideration of billions of global poor at the BOP on managerial practices. I tried to analyze the different aspects of BOP preposition and how large corporations can serve Poor customers profitably. I argue that there is no huge untapped market at the BoP as argued by the BoP proponents. I also argue that 75% of the BoP consumers are rural peasants, that MNCs could hardly accessible. I attest that the MNCs could not solve the hunger outgrowth of poverty and its root causes at the BOP which is not only economic issue. I argue that encouraging the consumption of luxury goods among the poor could aggravate the incidence of poverty in the world. However, I argue that poor must be viewed as producer rather than consumer. I attest that enhancing the employment and productivity of poorest communities would lead a sustainable prosperous future and betterment live for the poor. I argue that small and middle scale business enterprises could play inevitable role in the poverty elevation through increased employment of the global Poor at the BoP. I also argue that enhancing the employability of the poor at the BoP is very crucial for poverty elevation. Employability relates much with education I argue that vocational training for different sectors more viable for poverty reduction. I also argue that increasing employment alone is not enough if poverty eradication is required , then enhancing the productivity of the poor must be in focus. 
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    1. INTRODUCTION
 Poverty is the lack of basic human necessities such as nutrient food, water, cloths and shelter. “Poverty is a condition of having insufficient resources or income”[1]. Poverty relates with other social, political and moral aspects of men. “Widespread poverty is an economic, social, political, and moral problem”[2]. There is an alarming scale of global poverty, two third of the modern world population are in various levels of poverty. “Somewhere between three and four billion of the earth’s six and a half billion inhabitants are mired in poverty at the bottom (or, as some term it, the base) of the economic pyramid (the “BOP”), many of them to an extreme degree”[3].The most poverty deprived parts of the world are Asia, Latin America, Africa and Eastern Europe. “The world’s poorest people live in developing areas of Africa, Asia, Latin America, and Eastern Europe”[4]. Poverty persist at both urban and rural human settings; however, rural communities are impaled on sever poverty. “The poverty deepens; with the income disparities between rural and urban areas tend to increase”[5]. Hunger is the condition that person is lacking enough income to buy food for subsistence. Almost 11% of the world’s population is suffering from hunger. “A person is defined as suffering from hunger if he or she does not have enough income to be able to meet his or her basic food needs. According to this definition, 687 million people in the world are suffering from hunger”[6]. Hunger is most serious outgrowth of poverty. “It can cause horrendous suffering and death, and even its modest levels can prevent people from realizing many of their desires and selecting way of life”[7]. Eradicating poverty was biggest world challenge for many decades. “Different institutions have struggled for tackling this gobble challenge”[8]. However, there is increasing tendency towards the business role in the world poverty elevation endeavors. “There is an increasing discussions for the role of business could play, particularly the large multinational corporations (MNCs) which considerably influence the way in which society operates”[9].This discourse had became an issue among the global intellectuals. “C.k. Prahalad had boosted his BOP premise, which is the most dominant model in the business field”[10]. 

    1.1. Description
 The Bop theory argues “that there is much market at the bottom of the pyramid. It says the Private companies can make more profits by selling to the poor”[11]. He argued that private take the opportunity of the untapped market and selling to the poor, whilst the private companies will bring affluence to the BoP consumers, and thus can help eliminate poverty. C.k. Prahalad argues “that large multinational companies (MNCs) should play the leading role in the process of selling to the poor”[12]. Though of these arguments, the BOP proponents seems to have not taken in holistic approach. The geographical, social, and political disparities of the BOP will riddle the concept and make it unrealistic and fallacy. Therefore, the underlying premises of the BOP preposition will require cautious scrutiny. The query of the obtainable fortune at the bottom of the Pyramid, and if the MNCs can solve the existing root causes of poverty at the BOP will need to ensure. This essay is intended to focus on the BoP preposition, particularly C.K Prahalad’s (2005).The Fortune at the Bottom of the Pyramid: Eradicating the Poverty through Profits. The purpose of this essay is to answer the following two questions: is there a fortune at bottom of the pyramid? if it exists, could the MNCs easily access the BoP market and elevate the persisting roots causes of poverty? I argue that there is no huge untapped market at the BoP as argued by the BoP proponents. I also argue that 55% of the BoP consumers are rural peasants, that MNCs could hardly access to convert as consumers. I attest that the MNCs could not solve the hunger outgrowth of poverty and its root causes at the BOP which is not only economic issue. I argue that encouraging the consumption of luxury goods among the poor could aggravate the incidence of poverty in the world. However, I argue that poor must be viewed as producer rather than consumer. I attest that enhancing the employment and productivity of poorest communities would lead a sustainable prosperous future and betterment live for the poor. I argue that small and middle scale business enterprises could play inevitable role in the poverty elevation through increased employment of the global Poor at the BoP.I also argue that enhancing the employability of the poor at the BoP is very crucial for poverty elevation. Employability relates much with education I argue that vocational training for different sectors more viable for poverty reduction. I also argue that increasing employment alone is not enough if poverty eradication is required , then enhancing the productivity of the poor must be in focus.This essay has two major significances. First it has an academic significance as it will endow me the understanding of the global scale of Poverty. Again It will replicate my study in this course by combining the academic endeavors to my profession, which will ease the experiential and academic understanding of Development course as an essential part of the discipline. This essay is organized into four chapters. The first chapter is the introduction of the essay. The second is the un Fortune at the Bottom of the Pyramid. The Third chapter is the small and medium business role of self employment . It deals with the case of business dependant Hargeisa city, The fourth chapter is the conclusions and recommendation of the essay. 
  


  
    2. Discussions
 According to (Encarta ,2008), the Poverty at its most extreme form, poverty is a lack of basic human needs, such as adequate and nutritious food, clothing, housing, clean water and health services”[13].The $2 /person /day had already met all of his basic necessities , but I would use the latest world bank poverty line of 1.08/person/day in this essay. 

    2.1. The Unfortunate at the Bottom of the Pyramid
 C.k. Prahalad argued in 2005 “that The Multinational Corporations (MNCs) serve only at the upper end of the economic Pyramid and they ignored at the Bottom of economic Pyramid”[14], He argued that there is huge untapped market at the bottom of the pyramid. “The BOP market potential is huge: 4 to 5 billion underserved people and an economy of more than $13 trillion PPP”[15]. He argued that “Private companies can make significant profits by selling to the poor; BoP market is 10 to 200 times advantage (compared to the cost structures that are oriented to the top of the pyramid markets”[16]. To tap this vast market at the BoP he suggest that MNCs need to redesign and produce a quality products and services or they have to select away that they can produce a great quality product with affordable price. “BOP consumers expect great quality at prices they can afford therefore challenge to large firms is to make aspiration products affordable to BOP consumers”[17] .C.k. Prahalad argued that the private companies will bring affluence to the BoP consumers, and thus can help eliminate poverty, while they are taking the opportunity of this untapped market at BoP. “Poverty alleviation can become a business development task shared among the large private sector firms and local BOP entrepreneurs”[18]. The BoP proponents have premised their arguments in several fallacious statements. His excellence (Karnani, 2007) stated that,” the BoP preposition is seductively appealing, but it is riddle with fallacies, there is little glory or fortune at the bottom of the pyramidunfortunately, it is (almost) all a mirage”[19].The true sizes of the existing fortune at Bop market have realized falling-off in huge size. The World Bank estimate of BoP market size is very controversial to the sizable magnitude as argued by the C.k. Prahalad. According to the World Bank data In 2005, “2.4 billion people lived in low-income countries and 751.8 million people of those lived in LDCs; where the per capita gross national incomes averaged US $378.2, realistically these very low income earners at the extreme bottom of the pyramid are not likely to be profitable customers for MNCs“[20]. The probity estimation of the pertinent market agglomeration at the BoP had revealed a real different as argued by C.k. Prahalad “World Bank estimate of the average daily consumption of poor people is $1.25 per day and assuming 2.7 billion poor people, this implies a BOP market size of $1.2 trillion, at PPP in 2002”[21]. The BoP preposition is more fallible for being imprudent in view of the MNCs profit orientation to repatriate earnings at actual currency exchange rates. Considering the actual currency exchange rates instead of PPP, the real BoP market size will drastically become $ 0.3 Trillion that is very dissimilar to the Prahalad’s estimate of $13 trillion. “MNCs would repatriate profits at actual currency exchange rates, not at PPP. Taking this factor into account, he estimates the BOP market size as less than $0.3 trillion, which is just 2.3 percent of Prahalad’s estimate of $13 trillion”[22]. The participation of private sector in the BoP market is not free from obstacles. Three major tribulations will confront MNCs from taking part of the BoP market. First, the political, legal, and institutional aspects of the LDC would impede the private sector to participate at the BoP market in way very dissimilar to the Prahalad Arguments. “Many factors make it unrealistic for the private sector to participate in economic development in most LDCs: Among them are inefficient regulation, widespread corruption, lack of basic infrastructure, and the underdeveloped financial and banking structure”[23]. Secondly, the alarming poverty incidence and underlying hunger among the poor at the BoP is the major threat to human existence in modern world. “In 2001, 1.1 billion people were living on less than $1 a day which the World Bank considers to indicate extreme poverty”[24].These people are struggling for their basic subsistence needs such as the nutrient food, water, shelter and health services, whilst a vast number of them are in severe hunger. “When the global food poverty line of $o.87 per person per day (in 1993 PPP dollars is applied to measure the percentage of people suffering from hunger, It is notable that 13.28 percent of the world population (685.78 million people) were suffered from hunger in 2001”[25]. it would be immoral to see these people as a business environment unless the mired poverty trap is uplifted through empowering the capabilities to manage their livelihoods. “In LDC countries people’s most basic needs must be fulfilled before anyone can look at them as profitable BOP markets”[26]. C.k. Prahalad argued that the increasing trend of urban areas will ease the accessibility at the BoP market. “By 2015, more than 368 cities in the developing world will have more than 1 million people in each. There will be at least 23 cities with more than 10 million residents. Collectively, these cities will account for about 1.5 to 2.0 billion people. More than 35 to 40 percent of these urban concentrations will be composed of BOP consumers”[27]. On the Contrary, the World Bank data, in 2007 have supported that the BoP consumers are composed of more rural peasants than urban . The share of the rural at BoP Consumers were 81%, 78%, 77% and 75% in the years of 1993, 1996, 1999 and 2002 respectively, where as that of urban in the same years were 19%, 22%, 23% and 25% respectively ( Table-1). The average share of urban and rural at BoP consumers were 22% and 78% respectively. The urban share reveals an increase which is equivalent to the decrease of rural share at BoP consumers in between 1993 and 2002. The Total increase in the urban share and total decrease in rural share at BoP consumers is 6% in between 1993 and 2002. Table 1; Indicating the Urban and rural poverty measures using a poverty line of $1.08/day (in 1993 PPP) [image: ]  Sources:- World Bank (2007).New Evidence on the Urbanization of Global Poverty(Annex-2). [image: ]  Figure 1. Indicating the Rural & Urban Distribution of Poverty (From 1993 To 2002) If the urban share at BoP consumers continue with similar increase up to the year of 2015, the urban will accommodate 35 to 40 percent of the BoP consumers, where as the rural will compose 65% to 60% of the BoP Consumers. “The rural poor represent a different problem. Access to distribution in rural markets continues to be problematic, and most of the rural markets are also inaccessible to audio and television signals and are often designated as “media dark”[28].Thereof, the cost of serving the huge share of rural at the BoP market consumers is very high. “The poor are often geographically dispersed and culturally heterogeneous. This dispersion of the rural poor increases distribution and marketing costs and makes it difficult to exploit economies of scale and other factor leading to high costs is the small size of each transaction”[29]. The rural Poor contribute not only a huge part of BoP consumers but it also encompasses of the most hunger plagued parts of the global poor that is the first priority to be targeted by the thought, if its aim is to reduce the global poverty. “Poverty rates are 2.4 times higher for the subjacent poor (0.75 up 1 USD / day ) and 2.7 times higher for the medial poor( 0.5 up 0.75 USD / day ) in rural areas than for their counterparts in urban areas. But the poverty rates for the ultra poor (less than 0.5 USD day ) are nearly four times higher in rural areas than in urban areas”[30].Thus, the BoP preposition had shown strong bias towards the urban. C.k. Prahalad argued that the poor spend their income in different set of luxury items. Surprisingly he rejected that they spent most of their earnings on food. “The poor might not spend disposable income on sanitation, clean running water, and better homes but will spend it on items traditionally considered luxuries”[31].In fact, the poor spent a disposable portion of their income to food items , while there is no enough room for even their non food basic needs. They spent most of their income on food, clothing and energy. “The poor spend about 80% of their meager income on food, clothing, and fuel alone. This clearly does not leave much room for luxuries”[32]. C.k. Prahalad argued that converting poor into BoP consumers will need to redesign the traditional products of the MNCs to new production system that would provide goods and services with great quality and affordable price at the BoP Market He argued that one way to encourage the poor is to make unit packages.”A rapidly evolving approach to encouraging consumption and choice at the BOP is to make unit packages that are small and, therefore, affordable”[33]. Poor always desire for small packages because of its convenience and managing their cash flow. “They may experience difficult to save money, due to insecurity or lack of banking services”[34]. The poor may not have enough money to buy the entire bottle of shampoo but they prefer small package of shampoo for occasional use. Similarly, small package can create a value for the poor at same time it will increase the consumption with augmenting impulse buying. However, making a unit packages is not a factor of affordability as argued by C.k. Prahalad. “Small packages do not increase affordability and the only way to increase real affordability is to reduce the price per use: HLL sells Annapurna salt in a small package size of salt to target the BOP market, but at exactly the same price per kilogram as larger packages”[35]. The BoP preposition is flawed the biased exposition of its cases i.e. “the Casas Bahia, Cemex Patrimonio Hoy, Annapurna Salt , HLL & Soap Market , Jaipur Foot , Aravind Eye Care System ICICI & Microfinance, e-Choupal, and Voxiva”[36], are all from the fast growing developing countries, It cited even no single case from the Less Developed countries where the hunger incidence is rooting to death of human life. “Most of the cases cited in the BOP literature are predominantly in fast-growing economies such as India, where the GDP per capita remains low, as well as in countries like Brazil and Mexico with higher per-capita income. Not surprisingly, BOP advocates fail to provide cases of MNCs serving the BOP population in LDCs”[37]. The MNCs cases cited in the BoP preposition were far more exaggerated from their normal achievements .Most of companies that follow with the BoP preposition were doomed to fail at BoP. “Companies following the BOP proposition often fail because they overestimate the purchasing power of poor people and set prices too high”[38]. While the BoP preposition neglected some other MNCS that got external incentives to remain serving at the BoP. ”Virtually none of the examples cited by BOP proponents support the recommendation that companies can make a fortune by selling to the poor”[39]. C.k. Prahalad argued that involvement of private sector at BoP can create opportunity to invent new products and services in this case by C.k. Prahalad had cited the Amul, a dairy cooperative in India. “Amul, a dairy cooperative in India, has introduced good-quality ice cream at less than $0.05 per serving, affordable by all at the BOP”[40]. Karnani had explained a very contradiction to that as the cheapest ice cream price was approximately $0.57 (at PPP) which gave no room for the BoP consumers.“According to Amul’s website in 2006, their cheapest ice cream sells for Rs. 5—equivalent to $0.57 (at PPP) for a 50ml serving a rather small serving). Not too many poor people living on less than $2 per day will find this ice cream a bargain”[41]. However, some organizations have acquired an external facilitation/ incentives to work at the BoP. One facilitating factor for many of institutions serving at the BoP is a body of employees devoted to work for lower-than-market payment. “Doctors and hospital staff at AEH are extremely dedicated to the cause, hard working, and productive—and they work for far less than they would get in most private hospitals in India. Similarly, Amul, described later on, relies on employees who are dedicated to the cause of milk producers”[42].C.k. Prahalad argued that MNCs has the incentives and resources to tackle the environment hazards from their production. However, a failure of MNCs to mitigate the environment problems is knowledgeable at several times. “It has been over twenty years since the first introduction of shampoo in sachets, and companies have not yet solved the environmental problem caused by plastic packaging”[43]. Similarly, the Coca-Cola company had made a “plant to bottle water in the Palachimada village in Kerala, a state in southern India, the company was also condemned for producing waste swamp enclosed with unacceptably high levels of cadmium to villagers as free fertilizer”[44]. This was later shown by the BBC. “In July 2003, the BBC reported that tests conducted in the UK, at the University of Exeter, had shown that the sludge contained dangerous quantities of heavy metals such as cadmium and lead, which had already contaminated the food chain and the groundwater”[45]. 

    2.2. Poverty Elevation through Increasing the real income of the Poor
 According to (Kumar, 2008) the key issue is that the “BOP consumers really cannot buy more than they currently do because they have so little disposable income”[46].Hence, the BoP theory had failed to point out a holistic approach to mitigate the poverty at the BoP. However,(Karnani, 2007) had indicated a good idea about the subject. Karnani argued that if the objective is to elevate poverty then the income of the poor must be increased considering the poor as producer not as consumers. “There is a need to view the poor primarily as producers, not as consumers. By far, the best way to alleviate poverty is to raise the real income of the poor and to emphasize buying from the poor rather than selling to the poor”[47]. I argue that viewing the poor as producers can mitigate the poverty. The poverty elevation through increased employment and productivity of the poor can easily kick poverty out of the globe. “There is much empirical evidence showing that creating decent employment opportunities is the best way to take people out of poverty”[48].Generating an employment opportunities at sensible wages is the top way to tackle poverty. The poverty elevation through employment will have two dimensions that are increasing the employment, and enhancing employability. “Reducing poverty through employment requires two major thrusts: 1) generate employment, and 2) increase employability. The first thrust works on the demand side of the labor market by creating job opportunities appropriate to the skills of the poor”[49].The Private Business sector can play an important role in the poverty elevation through employment. However, that labor intensive small and medium Business enterprises are very suitable to play this role employing. other important for poverty elevation is employability. “The second thrust works on the supply side of the labor market by increasing the employability of the poor and reducing friction in the labor markets”[50]. The employability is to empower the poor into skills through education, particularly the vocational training for different marketable technical skills. I also argue that employment alone is not enough to further elevate poverty. Increasing the productivity of the poor is enviable for poverty eradication among the poor. “It is not enough to create jobs; we also have to increase productivity such that the wages are high enough to enable the employees to rise above poverty”[51]. 
  


  
    3. The Small and medium Business Role of Self Employment :
 (The Case Study of Hargeisa City) General Mohamed Si,ad Barre overtook the control of Somalia in 1969. Relationship in between the new regime and people of Somaliland became hostile after the new regime break a promise on previous oath of government sharing to the northerners and disused investments in the region. “ From 1982 to early 1988, political chaos began in Somalia, and the Siad Barre regime had restricted on all civil movements, and threatened, even killing the opponents, particularly in the northwest (Somaliland) of the country”[52]. Nearly, 55000 people were effected to death after out broke of civil war in Somaliland and un reported genocide was afflicted at all large cities in between 1988 to 1991 “ During 1988 – 91, hostility increased to the point of civil war. Clan-based armed conflicts began and distort the regime in January 1991. Large numbers of civilians fled from conflict-affected areas of Somaliland to Ethiopia”[53]. However, after the fled of Bare regime , peace has been done up in Somaliland in 18 May 1991, whilst the “SNM declared the northern area of Somalia (with similar boundaries as British Somaliland) as the self-determining Republic of Somaliland”[54]. “The refugees in the eastern Ethiopia refugee camps started to return home. During 1991-92, Somaliland had reached peace and stability through a participatory consensus process”[55]. That process was concluded in the election of the Somaliland legendry leader, Mohamed Ibrahim Egal, in 1993 and the foundation of a democratic government . Again due to some minor conflicts, in-between the government and parts of SNM militias, five-month long reconciliation symposium had taken place in Hargeisa between in 1997 make possible the total obliteration of the armed conflicts in Somaliland. “Political stability and the security situation have improved since then, which has resulted in the return of most refugees from Ethiopia”[56]. In this topic, we will discuss the urban economic assessment of Hargeisa; the largest city and capital of Somaliland, The assessment was Conducted by FEWS NET in 2003 from Hargeisa, when the great flux of returnees were coming back for their homes. The small and middle scale business were the only the source of income for a population of around 700,000. According to (FEWS Net, 2003), “The Water Development Authority estimates the population of the town at 600-700,000[57]” .Hargiesa city has twenty three Neighborhoods under five Districts of the city. “Hargeisa municipality is split into five districts, each of which is sub-divided into 4 or 5 sections[58]”.Within these neighborhoods there were nine returnee camps. Most of households within these returnee camps were female headed households. An assessment conducted in 2002 had shown a total population of eight returnee Camps was estimated at almost 57,000 people, with an average household size of 6.6 (median 6)[59]”.This Urban economic assessment was conducted from 20 neighborhoods of Hargeisa and four of the nine returnee camps that comprises of 80% of the Hargeisa city residents. During the urban economic assessment, a total number of 81994 households were interviewed from which 54947 households or 66% of them were told that their source of income were various business activities in Hargeisa, while 20% and 14% of the households were depending on the remittance and government or International nongovernment organizations respectively as shown in figure 2. [image: ] Figure 2 Indicating the Sources of Household income for Interviewed Households In this section I will analyze how the small and intermediate business had made a livelihood and self employment niche for most of the Households in Hargeisa, at same time the role that small and intermediate businesses had played for tackling poverty against the Hargeisa community, in a situation of extremely trouble continuation of all public infrastructure, waves of political and social conflicts to the extent of statelessness and huge returnees from the refugee camps to mirage of home resettlement and reintegration. According to the (FEWS NET , 2003) urban economic assessment report, the wealth break down or income classification of the interviewed households were classified under six groups. These wealth rankings were the rich families, better of families, upper middle income families, lower middle income families , poor families and very poor families as indicated in below table 2. As shown in table 2, the wealth categories of two income groups were analytically below the world bank poverty line of $1.08 .person/day, that were the poor , and very poor that are $0.4/person/day and 0.6/person /day respectively. The next two categories were lower middle income households and upper middle households that earns $1.1/person/day, and $ 2.8/ person /day respectively. While the other remaining two wealth groups were better off households and very rich families that earn $ 7.6 / person/day and $ 11.1 /person/day respectively.  Table 2 illustrating the wealth ranking of the Urban Economic Assessment [image: ] Source: FEWS NET ( 2003). The urban economic assessment shown that the 54947 households are engaging twelve different business activities that I rearranged objectively under seven business categories as shown in below table 3. The seven Business activities were as following: Food and Non food business activity, Small Scale Industries, Telecommunication, Remittent Companies and etc. Business activity, Construction Sector, Livestock Sector, public Transport Sector and mixed almost other small businesses.  Table 3 illustrating the N0 of Household in wealth rankings and earned from different Business activities [image: ] [image: ]Source: FEWS NET ( 2003) As shown in below figure 3, the most dominant business activities that 88 % of the interviewed families were selling/engaging are food and non food items, Other small retailing mixed businesses , small scale industries and construction sector that accounts 27.9%, 23.5% 22.5% and 15% respectively. However,only 6.6% and 4.1%b were involving to earn their income from the Transport and Livestock sector respectively. [image: ]  Figure 3 Indicating the Number of poor Households engaging in Business It is very interesting event that the livestock sector that was been accounted the source of income for 75% of Somali families for many years, worth at time of the assessment the least source of income told by the respondents. We will come back later when we are comparing the assessment conducted by ( FEWS NET, 1998) to the assessment 2003. As shown table 3, the urban economic assessment revealed that the poor and very poor made up of 27.9%, and 30.6% of the households engaging business respectively. That means 59% of the household respondents engaging business earn below world bank poverty line of $1.08 person /day. people who earn a dollar/day is thereafter referred to as poor. According to (FEWS Net, 2003) Urban Economic Assessment report , There were returnee estimated about 56,000O at eight of the returnee camps.” from the overall returnees, 73% of men and 32% of women were found to bring cash income into their households, mainly through market activities and casual work”[60]. Therefore, as illustrated in below figure 4, almost 20% of the poor families whose earning is below $1.08 person /day are the returnees. [image: ] Figure 4 Indicating the Number of Households engaging business & their income due to the World Bank poverty line of $1.08 /person/day As shown in the below figure 4, the dominant business that the poor who earn below $1.08 /person/day got from their daily income, are under two categories. The first category is the construction sector, the small scale industries, and transport within which they participate as casual unskilled laborer with very low wages , Whilst the second, category became the small other retailing businesses which they have a very limited capital that will not produce profit equivalent to their daily consumptions. For instance, 29.2%, 27.5% and 22.5% of the very poor households earn from the small other businesses, Construction sector, and small scale industries respectively as indicated in below table 5,while, 27.5%,24.9%, and 29.6% of the poor families earn from the small other businesses, the small scale industries and the Food and None food businesses respectively [image: ] Figure 5 Indicating the Number of Poor Households and the type of business their source of income The casual unskilled laborer would more likely to improve their daily earnings if they get vocational training concerning the technical point of view. The construction sector for instance, is more likely to absorb them as carpentries and masonries or if they get the tools they can produce the slap molds, or metal doors in workshops. That would became a part of reintegrating the returnees so as not to harm the market of small retailing which was so saturated to small retailing of the poor. Whatever, what we are intended to analyze is not only the market for the poor let as, see what kind of business do the middle income groups: the lower middle income and upper middle income that earn $1.1 and $2.8 person /day respectively earn from their daily consumptions. [image: ] Figure 6 Indicating the Number of middle Households and the type of business their source of income  Table 4 Indicating the Percentage Distribution of Different wealthy groups [image: ] Source: FEWS Net ( 2003) The second category that most respondents were categorized after the poor income group was the lower middle income group. The lower middle income and the upper middle income group accounts 30.4%, and 7.2% of the total respondents respectively. However, the lower middle income earn from their daily income typical from business activities that are same to that the poor income group were engaging as shown figure 6. Almost 36.5%,21.8%,18.7%, and 17.7% of lower middle income group earn from their daily income from businesses activities of the Food and None Food Business, Small scale industries, Construction Sector, and Other small retailing Businesses respectively. The similar business activities also contribute that of upper middle income in rate of30.6%,18.4%,26.0%,and 15.2% respectively. That means they earn from same activities to that earned from the poor but they may have more technical skills and capital investments that sustain their daily income above the the poverty line of 1.08 /person /day. Table 5 indicating the number of Households, wealth ranking their source of income [image: ] Source: FEWS Net ( 2003) However, one came to the rich and better off groups their income is dominantly contributed by one business activities that is the Food and nonfood business activity which makes 70% and 62% of the daily income of the rich and better off households respectively. This can be traced as they are the export and import monopolists. 
  


  
    4. Conclusions and Recommendations
 The Bop theory argues that “there is much market at the bottom of the pyramid. It says the Private companies can make more profits by selling to the poor”[61]. He argued that private take the opportunity of the untapped market and selling to the poor, whilst the private companies will bring affluence to the BoP consumers, and thus can help eliminate poverty. C.k. Prahalad argues “that large multinational companies (MNCs) should play the leading role in the process of selling to the poor”[62]. Though of these arguments, the BOP proponents seems to have not taken in holistic approach. The geographical, social, and political disparities of the BOP will riddle the concept and make it unrealistic and fallacy. Therefore, the underlying premises of the BOP preposition will require cautious scrutiny. The query of the obtainable fortune at the bottom of the Pyramid, and if the MNCs can solve the existing root causes of poverty at the BOP will need to ensure. Hence, the purpose of this essay is to answer the following two questions: is there a fortune at bottom of the pyramid? if it exists, could the MNCs easily access the BoP market and elevate the persisting roots causes of poverty? I argue that there is no Fortune at the BoP as argued by the BoP proponents. I also argue that 55% of the BoP consumers are rural peasants, that MNCs could hardly accessible. I attest that the MNCs could not solve the hunger outgrowth of poverty and its root causes at the BOP which is not only economic issue. I argue that encouraging the consumption of luxury goods among the poor could aggravate the incidence of poverty in the world. However, I argue that poor must be viewed as producer rather than consumer. I attest that enhancing the employment and productivity of poorest communities would lead a sustainable prosperous future and betterment live for the poor. I argue that small and middle scale business enterprises could play inevitable role in the poverty elevation through increased self-employment of the global Poor.I also argue that enhancing the employability of the poor at the BoP is very crucial for poverty elevation. Employability relates much with education I argue that vocational training for different sectors more viable for poverty reduction. I also argue that increasing employment alone is not enough, if poverty eradication is required, then enhancing the productivity of the poor must be in focus, that is a better stipulation of local economic development as witnessed by the case study. 
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