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Introduction

omewhere along the way, “tips” have le many folks with a bad taste in their mouths. ey

have been burned by tips, ending up buying the wrong stocks and mutual funds; seeing the

wrong doctors and dentists; driving the “garage queen” SUVs; and spending their hard-earned

vacations at Destination Disaster. at’s to say nothing of heeding the tom-toms and chants

urging them to buy products they don’t really need or that don’t really work.

Fishing tips are different. ey are always out there, and, it would seem, we’re pretty much

always ready to lend an ear and hear the latest on the creek where the trout are as long as your

leg; the lure so deadly you have to tie it on while hiding it from the murderous eyes of nearby

�sh, least risk a collision with the hurtling body of a prowling bass; the knot so strong you could

tow the Queen Mary with it; and the de retrieving motion that turns a tiny topwater lure into

a creeping, crawling, wounded tidbit no predator can resist.

You might say, with considerable bite and accuracy, that this editor has had his proper turn at

bat as a tip-provider. As a former editor-in-chief of both Sports Afield and Outdoor Life, in

addition to other publications, and as a writer of both magazine articles and books on �shing,

with the help of my collaborating publishers I have sent countless numbers of tips, dancing and

singing and begging to be taken, under noses of readers. Some of them must have gotten a few

strikes, or I would have been �red. Editors do not remain editors very long when their products

are ignored.

Despite their sometimes tawdry reputations, �shing tips keep coming along with enough

promises to attract the attention of anglers—while at the same time allowing editors to keep

their jobs. is particular fusillade of tips, however, has been unleashed by this editor neither to

test the strength of the marketplace nor to provide temporary employment. My goal is much

more sel�sh, a deep personal desire to get more fun out of my �shing by spreading the word on

ways to be successful.

ere is a great quote from the legendary naturalist and nature-story writer Ernest

ompson Seton. One of his characters says, “Because I have known the agonies of thirst, I

would dig a well so that others might drink.” While not catching �sh cannot be reasonably

compared to the “agonies of thirst,” the state of mind where one reaches out to others with a

helping hand has rewarded generations of anglers. And now that I �nd myself �shing the

“Seniors Creek,” I have discovered, along with multitudes of my limping, gray-haired

colleagues, that one can enjoy the catches and �shing pleasures of other anglers with all the joy

and fervor of one’s own—even more-so when you’re in the boat or on the stream with a partner

and see their smiles produced by trying one of your tricks or suggestions.



So con�dent am I of the tips presented in this book that I can anticipate the smiles and joy

they are going to bring. Not every one of them will work; I know that. But so many of them will

bring new fun to your �shing that I am already enjoying the idea of your success. I wish we

could be in a boat or on a stream together when you try them. at not being possible, I present

the best tricks, tackle, destinations, and information sources I have found that will help you

catch more �sh. Some of them, I can honestly say, will change the way you �sh forever.

Sometimes the tip I have for you will be a certain lure, other times ways to �sh certain lures.

ere will be tips on rewarding websites and tips on destinations. You’ll �nd tips on every knot

you need, plus ways to get help tying them. ere are all kinds of tips about the habits of

game�sh, and even lots of useful tips on the habits of your fellow anglers that will enable you to

out�sh them.

—Lamar Underwood


